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1 Introduction

The Marketing pro module enables you to plan campaigns, for example, using form let-
ters and e-mail campaign, faxes and phone calls.

Campaigns are represented as new data record type in CAS genesisWorld.

A campaign consists of several phases, which can be further enhanced with additional
phases.

Plan and execute your campaign with a graphical user interface.

You can enter customer responses directly in a campaign or in the data record of ad-
dresses or phone calls.

A campaign's addresses are linked with the campaign data record. When you create
documents, e-mails, phone calls, and other data records for a campaign, they are
linked with the corresponding addresses.

You can always check the current status of a campaign and see, for example, which
action has already been executed for an address or which response was given.

Actions like e-mail campaigns, form letters, and phone calls are universally supported.

Permitted and preferred communication channels are taken into account when cre-
ating campaigns.

You can store any templates, for example, for form letters, in different actions of a
campaign.

You can define a budget for a campaign and enter costs for all actions and media.

You can make comprehensive evaluations for benchmarking.

1.1 Important information

The Marketing pro module requires a separate license. You enter this as usual in the
Licenses area of the Management Console where you can also activate the licenses for
specific users.

Working with Marketing pro may affect other modules or integrations. For more
information on these possible affects, please go to the English hilfe.cas.de and look up
the Working with several modules online help, Marketing pro.


https://hilfe.cas.de/CgW/en/Mehrere_Module_einsetzen/index.htm#mme_marketing_pro_und_andere.htm

1.2 How to use the Marketing pro module

The Marketing pro module was designed to specifically target and systematically com-
municate with a selected group of individuals of your choice using a combination of
different marketing media - it is an invaluable tool to help you realize your marketing
campaigns.

Using Marketing pro, you can reach out and communicate with several hundred contacts
during a campaign. The graphic campaign designer provides you with a visualization of
your campaign and ensures a structured view from the outset.

The module provides you with essential support during the planning and execution of
your campaigns, from allocating addresses to evaluating responses and costs. Functions
such as the planning of automatic actions depending on responses help your campaigns
to run smoothly.

Follow up campaigns can be initiated directly from current or completed campaign using
Marketing pro.

Notes

We recommend that you do not work with more than approximately 5000 contacts per
campaign as this ensures that you can still process the data quickly.

The sending times of your campaign are influenced by the size of the e-mail and any
attachments as well as the performance of your e-mail system.




2 Creating campaigns

A wizard helps you to create a campaign.

B New campaign = B

Template selection P
[l <3

Empty campaign Quick campaign Campaign from template

Examples - easy

Default campaign  Letter campaign  Mailing campaign  Calling campaign

Examples - complex

Invitation campaign Information campaign Sales campaign

@ Cancel < Back Next = Finish

After creating a campaign, the respective data record is displayed in list views or dossiers.
You can search for it with the search function.

Go to the File menu and click New/Campaign.

The New campaign wizard opens the Template selection window.

Templates may contain different phases and responses. The following will describe the
different pages of the wizard. The proceeding with Campaign from template follows the
same pattern as duplicating an existing campaign.

After finishing the wizard, a new Campaign data record is created.

The new campaign is then based on the campaign template you select. For further
planning and execution, you change and edit the new Campaign data record.

Address selection

This page is the same for all templates. On this page, you can select the addresses for the
campaign.

Add selected addresses adds the addresses that you have selected in a view.

If you select Add addresses from view, a page opens displaying all views for ad-
dresses from all navigators to which you have access.



At the same time, views with address filters are displayed. Lists without filters are not
displayed.

Select addresses via search opens the Search window.

These three options are also available for distribution lists.

No address transfer creates the data record for a campaign; you only select the ad-
dress during the process of planning a campaign.

When you plan a campaign, you can always add more addresses, see chapter "Assigning
addresses” on page 15.

2.1 Campaign templates

Quick campaign
If you select the Quick campaign template, the Address selection page opens. Select
addresses or a distribution list.

The basic procedure for executing a quick campaign is described in the Online help on
the Campaign wizard page.

Using a template for the campaign

If you select Use a template for campaign, the Campaign selection page opens
showing a list of all available campaigns.

On the Data to be transferred page, you select the data you would like to apply.

You can choose between the same options as for duplicating an address, see chapter
"Duplicating campaigns” on page 8


http://hilfe.cas.de/CgW/en/Desktop_Client/x9/index.htm#KampagnenAssistent.htm

2.2 Duplicating campaigns
If you duplicate the data record of a campaign, the Data to be transferred page
opens.

B Duplicate campaign ... = B

Data to be transferred P

Please select the data you want to add to the new campaign.

[] Data record fields
[] campaign planning
[] Addresses

[ Links

[] Participants

@ Cancel < Back Finish

Select the data of the initial data record that you want to transfer to the new data re-
cord.

Data record fields adds the subject, start, end, keywords, notes, and so on, to the new
campaign.

Campaign structure adds phases and responses to a new campaign.

With Addresses, Links or Participants, the corresponding data is transferred to the
new campaign.

On the Address selection page, select addresses or distribution lists.

3 Editing campaign data records

After creating a campaign, the respective data record is displayed in list views or dossiers.
You can search for it with the search function.

Under Subject, enter a name for the data record. The data record is usually displayed un-
der this name in all views. Another important field can be displayed in the dossier below
the Subject headline. The administrator defines this option in the Management Console.

The fields described in this document are available in a data record type depending on
the edition you are working with and on the settings the administrator has defined in the
Management Console. The same applies for tabs in data record types. Please contact
your administrator if necessary.

The tabs displayed in a data record also depend on the entry you select in the Type field.



For example, the Tree tab is displayed in addresses if you are working with primary links.
The Details tab is not displayed for phone calls because all required fields are in the Ge-

neral tab.

&

Edit information campaign ...

kb SavedClose BEx=s@a+4do

(3 Action ~ 4] Short notes [E] Send + §g) Linkwith = [t Newlink ~ [Z] Report...

General

Planning | Execution

Created by Robert Glade

Subject
Start
Due (End)

Duration

Skakus

Budget:

Remind

Category

Parent

Notes

Information campaign

782015

7/92015

31 days

planned

500,00

All partidpants

Analysis

Tree | Change log | Dossier

& &l

Number
Person responsible
Deputy

Domaine

Currency

Set time

=B
v @

1233 12
Robert Glade v
Britka Glatk v
CAS_Saftware_AG
EUR  w
no reminder ]

-

7 Edit B Time stamp

This campaign supports the latest marketing concept: It informs the interested parties about all changes and the new
edition of our product.

You cannot create new default templates for campaign data record types. All the default
templates are available in the wizard. Using the Campaign as a template function in the
wizard, you can use existing campaigns as templates.

Notes

Users with a Marketing pro license have access to the campaign data record type.
These users can create campaigns, plan, manage and trigger the respective actions.

Users who do not have a Marketing pro license, have access to the Campaign tab in
the address data record.

These users can record responses from address data records. Additionally, they will be
able to see what phase of the campaign the address is currently in.

This ensures that every user can record responses, while the other campaign phases
are left to those users who have a suitable license.



3.1 Special fields in the campaign data record

The fields you will know from other CAS genesisWorld data records are not described
here, for example, Start, End or Remind.

These fields function the same way in other data records, with respect to the remind field,
all participants of the data record or only the current user are informed. Marketing pro,
however, uses special fields.

The Status field describes the status (e.g. planned or active) of a campaign. Input
assistance options are defined by the administrator in the Management Console.

The Domain field is important to you if you replicate with CAS genesisWorld. A cam-
paign can only be edited in one domain.

You can select a different domain in which you edit the campaign. The campaign will
then be set to read-only in the original domain.

After replication, the campaign will be saved on the other domain and can be edited
there.

Enter the budget for the campaign with the corresponding currency in the Budget
and Currency fields.

4  Executing campaigns

Campaigns are planned, executed and analyzed using the respective campaign data re-
cord tabs.

4.1 Planning campaigns
You organize and plan campaigns on the Planning tab of a campaign data record.

You may have already selected the addresses when creating the campaign. You can add
or remove any addresses.

A campaign may include as many phases as you want. The phases are displayed in a
graphical view. You can change phases and add additional ones.

For each phase, you define which actions you want to use in the campaign and which re-
sponses are possible. CAS genesisWorld includes actions like tasks, form letters, e-mail
campaigns, phone calls or opportunities.

Additionally, you define own actions which have to be executed manually.



Marketing pro s Executing campaigns

& Edit information campaign ... -
ESEVE&[(]DSE H x @ m ‘r s @: hd 0
@ Action ~ [ Short notes [&] Send ~ @) Link with + Lig Mew link = [Z] Report..

General |Planning | Execution | Analysis | Tree | Change log| Dossier
Created by Robert Glade

[t? Draft view Phase 1 (09.07.) Phase 2 (09.07.)

> (2 Action 1
(0/0/o/0/0)

&4 Letter . Follow-up
S (0/0/0jo/0) (0/0/0f0f0)
[] Negative
: (0/0/0/0f0)

E-mail merge > (1) Response
Y (rojojoi0) (0/0/0/0/0)

Start
(34/0/34)
D No response
(0/0/0/0f0)
W
< >
Add address(es) ~ Remove address(es) ~ & Assign automatically ;9»" Assign manually Enter response -
| Unassigned addresses (34) | Assigned addresses (0) | All addresses (34)
Filter by Name Company Town: ~ | MName Company Town P

Drag a column header into this area for grouping.

L. | Type Company ~1 Company 2 Salut... | Title Firstname &3 | Mame ¥2 Street »
i@ Customer  BBC Software Technical Edi... Ms Brenda Mayer High Street 127
Customer Conister Ltd Human Reso... Mr David Connor Albert Road 33 v
< >

You can save costs for each of the different actions if you wish, you do this in the Costs
per contact, Fix costs and Expected turnover fields , see chapter "Planning actions" on
page 13.

kL Click Draft view to edit a campaign's phases and actions. This view displays icons for
creating actions and responses for phases.

Addresses of a campaign are hidden in the draft view.

11



& Edit information campaign ... - O
ESa\re&Close H x [%1 m ? 3 @\}' hd @
(@ Action [ Short notes [@ Send ~ S Linkwith - Lt New link = [£] Report..

General |Planning | Execution | Analysis | Tree |Change log| Dossier

Created by Robert Glade

Phase 1 (09.07.) Phase 2 (09.07.)
\ Action 1
=
f 4 Letter €. Follow-up
< =
D Negative
<
E-mail merge Response
v >4

D No response
B

(. Phone call Response
4 >

4.1.1 Editing phases

For the first phase, you define, at what time, and how addresses are contacted. If you

create a second phase, you can draw on the results of the first phase when selecting
addresses.

All recipients who have not responded in the first phase are contacted again in the sec-
ond phase.

You can add an additional phase when executing a campaign. You can start the next
phase after a specific period of time has elapsed or after you receive a particular re-
sponse.

Example: If you have not heard from a recipient within a week after sending an e-mail,
you can add him or her to the second phase manually.

If a recipient replies, her or she is also added to the second phase and immediately re-
ceives information material by post.

Double-click the display of a phase or click the button next to the name of the phase.
The Edit phase window opens.



Please insert an action,

Phase 2 (20.04.2018 Until 17.05... .. to create a new phase

(1) opportunity
>

> f, callback e Edit phase - O X
Subject |f3hase 2 |
Start |Freitag, 20. April 201 | 5
Mo activi
‘ D D o activity End |D0nnerstag, 17. Mai 20158 | @ Duration
Notes i * Edit rﬁ Time stamp
Cancel

Enter the Subject to name the phase.
Start and End date are also displayed in the Planning tab.

In the Enter an action here, to create a new phase area, you can enter a new action
to automatically create a new phase. The Create action window opens. Fill in the de-
sired fields, see chapter "Planning actions" on page 13.

The new phase will then be displayed and you can edit the new phase by double-
clicking it.

4.1.2 Planning actions

E Click this icon in the draft view and then click again in the column of the respective
phase. The Create action window opens.

Enter a Subject name under which you want to display the action in the Planning tab.

Select a data record type as Action type. You can select the following data record
types: task, document, e-mail, phone call, and so on.

If templates for this data record type exist, click Select template. In order to adjust
the template, click Open template.

You may plan two identical actions in the same phase for the same communication
channel, for example, e-mail campaigns. To do so, activate the Default action for
automatic address assignment option for an action.

If you assign addresses automatically, they are assigned to the default action.



This setting refers to the first campaign phase. During the course of the campaign, all
further assignments to a follow-up action are made depending on the responses.

If you enable the Perform action automatically option, then the action is executed
automatically if an address has been earmarked for the respective action.

@ Edit action — O X
Subject |Acﬁon 1
Action type (1) Opportunity bt
Template Mo template selected Select template
[ befault action for automatic address assignment
[ automatically execute action
Start [Mittwoch, 17. Juni 2009 | 5
End [Mittwoch, 1. Jul 2009 | 14
Costs per contact |U,DD € | Fixed cost 0,00 €
Estimated turnover |U,DD € |
Hotes 7 Edit B Time stamp
Cancel

The automatic action creates a new data record which is opened directly in CAS
genesisWorld. You can save additional information to the newly created data record.

This enables a follow up action to be started automatically as soon as a contact's re-
sponse has been saved.

Start and End correspond to the phase that the action belongs to. Editable values of
the phases are entered automatically.

The values stored in the Start and End fields, have to be within the time period for the
associated phase.

Enter Costs per contact, Fixed costs and Expected turnover. These values are taken
into account for evaluations.

Move actions or responses from one phase to another via drag and drop.

To open an action or response to edit it, simply double-click it.

\ This button switches the mouse pointer for selection.

4.1.3 Planning responses

A response is the result of an action. A response is therefore set between two actions. A

response is therefore set between two actions.



To define a response, both the preceding and subsequent actions have to exist. The
preceding action could be, for example, an e-mail campaign.

Define a follow-up action for each possible response.

f Click this icon and drag a line from the first action to the first response.

The Edit response window opens.

. Create response - U

Response

Type Subject
e has responded

W

=) no response
o negative

New response

Cancel

Click the New response button and enter a new response.
Select whether the response is positive, negative or neutral.

The response is displayed as an icon between the responses.

The classification of all responses as positive, negative or neutral allows you to evalu-

ate all responses or several campaigns, even when the responses are named differ-
ently.

Possible responses are, for example, Reply as a positive response, No reply as a
neutral response and Unsubscribe from distribution list as a negative reply.

If you double-click the icon displayed on the line, the Edit response window opens.

4.2 Assigning addresses

If the draft view is still open, then you can click Close draft view. It is not possible to
assign addresses in the draft view.

The lower section of the Planning tab displays all addresses included in your campaign.
Use the buttons to define the addresses for a certain target group and assign the respec-
tive actions to the desired addresses.

Addresses can be assigned in different ways, for example, by using the buttons on the
Planning tab or via drag and drop.



e Edit information campaign ... -
ESEVE&(]DSE E X % m ? 3 fﬁu hd @
(@ Action ~ 4 Short notes [E] Send - §@) Linkwith - [ig New link - [£] Report..

General |Planning | Execution | Analysis | Tree | Change log| Dossier
Created by Robert Glade

E-mail merge > (1) Response
¥ worofojo/0) (0/0/0/0/0)
Start
(34/0/34)
D Mo response
(0/0/0/0/0)
v
< >
[ Add address(es) - [§5 Remove address(es) = 45 Assign automatically Enter response ~
Unassigned addresses (34) | Assigned addresses (0) | [ All addresses (34)

Filter by Mame Company Town: = | MName Company Town 2
Drag a column header into this area for grouping.
i | Type Company -1 Company 2 Salut... | Title Firstname «3  MName *2 Street
fi@ Customer  BBC Software Technical Edi... Ms Brenda Mayer High Street 127
[Ea Customer Conister Ltd Human Reso... Mr David Cennar Albert Road 33
E8 Customer Haymitch Ltd Software pro... Mr Rupert lohnson Dungeon Street 56

4.2.1 Segmentation

Defining a target group
You can select addresses as a target group or change the target group either when cre-

ating a campaign or in the Planning tab of a campaign.

Once you have finished planning the campaign, this target group will remain unchanged
regardless of further phases of the campaign. You can add more addresses at any time.

Addresses of a campaign are automatically linked with the campaign. You can go to the
dossier of an address to see in which campaigns an address is or was included. Cam-
paign tabs are also included in address data records, in which all the campaigns associ-
ated with this address are displayed

At the start, define the addresses you want to use for the Start of the campaign.

Click Add address. Go to the drop-down list to insert addresses, for example, via a
search, from a distribution list or from an existing campaign.

Click Remove addresses. Go to the drop-down list to remove selected addresses or a
distribution list from the target group.



E-mail merge
V' (o/0/0/0/0)
Start
(34/0f34)

<

@ Add address(es) - mﬁemove address(es)~ Assign automatically Assing manually

p From search A, ﬁ Remove selected addresses All addresses (34}

EEE Erom distibution list EE: Remowve distribution list

D From view i P

é. From campaign this area for grouping.

L. | Type Company 1 Company 2 Salut... | Title First name a
fi@ Customer  BBC Software Technical Edi.. Ms Brenda
E8  Customer  Conister Ltd Human Reso... Mr David

Notes

You can change the target group for a campaign on the Planning tab by using the
respective buttons. When addresses are added, they are automatically linked to the
campaign, and when you remove them, the link is deleted.

This does not work vice-versa: if you link addresses with the campaign, they are not in-
cluded in the target group.

This is why you will only see the Campaign tab in an address if the address belongs to
the target group.

The thickness of the arrows shows how many addresses since the start have been
transformed by actions to become responses. If you subsequently move addresses to
other actions using drag and drop, the thickness of the arrows remains unchanged;
however, they will continue to show the original path of the addresses.

Adding addresses to an action
Begin with the first phase Start. The Start icon displays 3 figures.
The first number is the number of addresses that have not yet been assigned.
The second number is the number of assigned addresses.
The third number shows you the total number of addresses selected for a campaign.

In the lower pane of the tab, you will see three lists that correspond to the three num-
bers: Unassigned addresses, Assigned addresses and All addresses. A number in
brackets shows you the number of addresses.

You have different options to assign addresses to an action.

Click the Assign automatically button. Addresses are automatically assigned to the
desired communication channel for an action.



If addresses could not be assigned, these addresses are moved to the Unassigned
addresses list.

You can also select one or several addresses and drag them with the drag and drop
function to an action.

Another option is to select addresses and click the Assign manually button. A win-
dow opens. Depending on your actions, you have different options to select from in
order to assign your addresses.

The planning phase of a campaign is completed after you have assigned all addresses to
an action, that is, all addresses are contained in the Assigned addresses list. You can de-
fine further steps on the Planning tab, see chapter “Planning campaigns™ on page 10.

Alternatively, you can carry out more actions on the Execution tab, see chapter "Execut-
ing a Campaign" on page 19.

Hints on the Campaign tab in address data records

You will only see the Campaign tab in address data records if at least one address has
been assigned to an active campaign. This ensures that only the currently relevant
campaigns are displayed in addresses. You will find all linked campaigns and also be
able to view completed campaigns in the dossier for an open address.

Users who do not have a Marketing pro license, have access to the Campaign tab in
the address data record. These users can record responses from addresses and view
the current status of an address in a campaign.

4.2.2 Status of actions and reactions

For each action and response, a sequence of numbers is displayed in the Planning tab,
for example, 5/0/0/0/5. This number refers to the number of addresses in different sta-
tuses of the campaign:

Wait for action Addresses are assigned to an action, but the action has not yet been
executed.

Wait for response An action has been executed for the address, but a response has
not been entered yet.

Responses to an action can only be entered if you have executed an action, that is, if
the status is set to Wait for response. The corresponding addresses are then dis-
played in the Wait for response list.

Go to the Enter response drop-down list to enter the response for one or several se-
lected addresses. This function is also available on the Execution tab and in the data
record window of an address.



Responded A response has been entered for these addresses.

Conflict Either an address was assigned to an action, but the channel type is not per-
mitted in this address. Or an address is assigned to an action, but the required data is
missing, for example, the street or the e-mail address.

In this case, a window showing the respective addresses is opened. Change the
addresses or delete them from the action.

All addresses Indicates all addresses that were assigned to the action.

As the campaign progresses, the status of addresses change as they move through each
of the phases, this is represented by the different number sequence.

If you click an action, the addresses including their status are displayed in the lower pane
of the Planning tab.

If you click an action, you automatically activate the buttons for available address func-
tions in the lower pane of the Planning tab.

With the Create distribution list button, you open the dialog for Creating a new dis-
tribution list. You can create a specific distribution list for a campaign with the All
addresses list.

If you have selected an action and marked the assigned addresses, you can create a
distribution list for each action.

In the All addresses list, you can also activate the Start follow-up campaign button.
This button opens the New campaign wizard.

4.3 Executing a campaign

After you have planned the campaign and added all addresses, actions are executed,
responses entered, the campaign progress logged and the second phase set up if re-
quired.

On the Execution tab, each phase is represented on a separate tab.

@ Actions

The actions of a phase are displayed in the first panel of a tab.

In addition, you will see the actions you want to execute in a specific order, after one an-
other, displayed. Open e-mails, Open letters, and so on, shows you that these data re-
cords have not been created and/or sent for the displayed number of addresses.

The numbers tell you the number of addresses for which an action has been executed or
a response entered.

@ Activities

The second panel shows what you have to do for each action.



& Edit information campaign ...
E SavefiClose [H X [Ei{‘ m ? 3 @- A @
(2 Action ~ [#] Short notes [ Send ~ §3) Linkwith » [ig Mew link + [Z] Report..

General | Planning | Execution | Analysis | Tree |Change log| Dossier
Created by Robert Glade
Phase 1 (0) Phase 2 (0)

Action: letter

Open letters: a . Editaction...

Open responses: u] [

Received responses: 0 0%
Total: 1]

(1 (2 ©

Action: e-mail merge

Open e-mails: 0 . Editaction... outgoing e-mails: 0
Open responses: ] sent e-mails: ]
Received responses: 0 0 % 0%
Total: o

The Send letters/e-mails, Create tasks, ... buttons in the second panel are named
matching the corresponding action. The button is disabled if no address was assigned to
an action.

If you have defined individual actions, you must execute them manually.

Sending letters, e-mail and fax opens the Create document from window. From this
window, you can create a form letter or an e-mail campaign using a template and
send it to the desired recipients.

E-mail campaigns are sent by the Application Server and can be sent with a time delay
if you wish. Progress is logged and is viewable by all authorized users, see the Online
Help for Users, page E-mail default template.

Link data records If you work with primary links, a window opens. Define whether a
primary link to an address or an unspecified link is entered in a document data record

The Create tasks, phone calls, opportunities function opens a window in which you
can define whether a task or phone call should be created per address. In the process,
you can create a data record for all addresses or a data record for per address.

The Open e-mails/letters ... link opens the Action: ... list with all addresses of the re-
spective action. If you have sent the e-mail or letter, created the tasks, and so on, se-
lect Mark action as completed for the respective addresses.

With the Edit action button, open the Action: ... list with all addresses. The list dis-
plays an overview of all the addresses assigned to an action.


http://hilfe.cas.de/CgW/en/Desktop_Client/x9/index.htm#SerienEMail.htm

Marketing pro s Executing campaigns

© Progress

Progress for certain actions, for example, phone calls or e-mails, are displayed in detail in
the third column. Click the displayed links to view a list of the respective data records.
These can then be opened and edited in the window. The progress is calculated, for
example, by taking into account all tasks with the editing status completed, all sent
e-mails or conducted phone calls.

4.3.1 Open responses

If you use the buttons of the second column on the Execute tab to send e-mails, letters
or to create data records, then you will see how many addresses have not yet responded,
these are displayed in Open responses in the first column. Open responses is trans-
formed into a link if the respective action was executed. The link is hidden if an action
does not require any response.

v By clicking a link, you open a window with a list of addresses. Use the functions in the
window to enter responses for addresses.

/' This function is also available on the Planning tab and on the Campaign tab in an ad-
dress data record.

@ Action: E-mail merge - b

Add address(es) - Remove addres Assign automatically Assing manually |3 Enter response v|

Wait for action (C) || Wait for response (34) || Responded (0) |Conflict (0} | All addresses o response

has responded

Filter by Mame Company Town: = | Name Company Town 2 )
Enter follow-up reaction

Drag a column header into this area for grouping.

i | Type Company ~1 Salut... | Title Firstname a3 |Name a2 Street

i Haymitch Ltd Morisson Kensington Road 245
Customer MediaCom Mr Gavin Peterson Elder Road 45

i@ Customer Reeve & Mills Mr Robert Mayer Standley Road 88
Customer TISS Ltd Mr Peter O'MNeill Main Street 34

Customer BBC Software Mr Marcus Sykes Victoria Road 105
Customer Red Arrow Group Mr Lee Taa-Tzum High 5Street 235

Customer SPO Engineering s.r.a Mr Vajtech Swoboda Vila Osvetala, Jana Masaryka
m Customer PHD Media Mr Fred Webster Mill Lane 67

Customer Whiters Ltd Mr Steve Johnson George Street 122
Customer Holiday Extras Ms Christina Connor Kingsway 91 v

v If responses were entered in the Edit action tab or in the Campaign tab in addresses,
the number is displayed in Responded.

4.3.2 Lists of actions and responses

On the Execution tab, you can use different buttons and links to open a window which
contains the list view Action:..., for example, using the Open e-mails, Open letters or
Open responses links, or alternatively, using the Edit action button.
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@ Action: Phone call - B
Add address(es) v Remove address(es) - Assign automatically [ig] Assign manually Enter response = (2 Mark action as completed Start follow-up campaign
Wait for response (%) | Responded (&) | Conflict {1} | All addresses {(34)
Filter by Name Company Town: -  |Name Company Town »

Drag a column header into this area for grouping.

i | Type Company 1 Firma 2 Salut... | Title Firstname «3 | Hame &2 Street Post code | Town
=

2 Haymitch Ltd Technical Edi... Edward Marisson Kensington Road 245 ABLOAA  Aberdeen

Customer Reeve & Mills Technical Edi... Mr Robert Mayer Standley Road 88 LS1Z2BE  Leeds

i@ Customer  TISS Ltd Human Reso... Mr Peter O'Neill Main Street 34 RM3 TR  Bradford
Customer BBC Software Mr Marcus Sykes Victoria Road 105 CM24 10X Standsted
Customer Red Arrow Group Mr Lee Taa-Tzum High Street 235 NW1 1HA London
Customer SPO Engineering s.r.o Technical Edi... Mr Vojtech Svobada Vila Osvetala, lana Masaryka 6700 14 Moscow
Customer PHD Media Mr Fred Webster Mill Lane 67 120 00 Praha

Multiple lists are displayed in the window.

Wait for action contains all addresses for which an action was not yet executed.

Mark the addresses and select Mark action as completed if you have sent the e-mail
or letter, created the task, and so on.

Wait for response contains the addresses for which the respective action has not been
entered yet.

Mark the addresses and select Enter response.

Start follow-up campaign opens the New campaign window for a campaign. Use this
function if you want to create a follow-up campaign for the selected address.

The list contains the same functions as the list of addresses in the Planning tab for the
assignment of addresses.

44 Incorrect addresses and bounces

It is possible that during the campaign you realize that your target group contains ad-
dresses that are incorrect.

e Draft view Phase 1 (09.07.) Phase 2 (09.07.)

7
(L) Interested

(8/0/0/0/8)

Start > (. Phone call ’ > D Mot interested
(0/34/34) (17/3/14/1/34) (3/0/0/0/3)

D Wrong addr...
(3/0/0/0/3)

£, New address
(0f0/0f0/0)
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Having a strategy for dealing with returns or bounces, enables continuous improvement
to the quality of your addresses.

One possible approach is shown in this example:

In the first phase of the campaign, phone calls are made.
The following possible reactions are recorded: Interested and Not interested.

An additional "reaction” could be that the person being called is simply the wrong
contact person for the topic in question.

However, the person being called can often inform you whom the correct contact per-
son for the topic would be.

Before or during the execution of the campaign, you should create two special actions:
Incorrect addresses and New addresses.

The incorrect address is then allocated to the Incorrect address "reaction".

The new address is then added to the target group at the start as this group always
has to contain all of the campaign addresses.

If the new address was not called, then the action had skipped the first phase of the
campaign.

And this is why the new address is allocated to the respective action of the second

phase.

The addresses in this phase can now be responded to separately in a third phase
special action.

If instead of this procedure, you simply add new addresses from the original target group
or a special action, you will have deviations from the campaign planning.

Without special documentation, these deviations can no longer be understood.

Following the procedure as outlined here, makes it easy to track and understand what
special actions were carried out, for what addresses and why.

E-mail bounces can also be checked with special actions and you can also qualify
addresses using a special action.

4.5 Campaign analysis

On the Analyses tab, the overall analysis for the whole "campaign" is displayed, each
campaign phase is displayed separately on its own tab.

Costs in total or per action, the turnover and the number of the respective responses are
analyzed.
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& Edit information campaign ... - 0

b SovetiClose [ X = @ §# & & v @

(2 Action ~ 4] Short notes [@] Send ~ §3) Linkwith L2 Mew link » [Z] Report..

| General | Planning I Execution |Ana|\rsi5 I Tree I[Zhange Iogl Dossuerl

{1 Created by Robert Glade
Total |Phase 1|/Phase 2

Overview costs

(in EUR})
Budget 500,00
Costs per phase
Phase 1 49,00
Phase 2 0,00
Total 49,00
Remaining budget 451,00

Overview turnover

Planned turnover {in EUR)

Phase 1 850,00
Phase 2 0,00
Total
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